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Emotions differ across cultures

Mesquita, Boiger, & De Leersnyder, 2017



The Cultural Self: Different Ideas

Cross, Hardin, & Gercek-Swing, 2011;  Markus & Kitayama, 2010

West East-Asia

The self as independent and 
separate from others. 

Strong Focus on 
Disengaging 

Emotions

The self as interdependent and 
embedded in relationships. 

Strong Focus on 
Engaging 
Emotions



De Leersnyder et al., 2014, 2015; Jasini et al., 2018; De Leersnyder, 2017

Higher emotional fit with one’s cultural 
environment is associated with better 
psychological outcomes. 

Subjective Well-being
Somatic Health

Relationship Satisfaction



The Mediterranean – an understudied region 

Uskul & Cross, 2020; Uskul et al., 2019; Pitt-Rivers, 1965

Honor as a central driver of social behavior and 
relationships

Honor combines both individual and relational 
elements:

 Individual Focus (distinguishing yourself 
positively, personal autonomy, strength, self-
reliance) 

 Relationship Focus (maintaining positive 
relationships, commitment to others’ well-being, 
importance of group reputation). 

Focus on 
Disengaging 

Emotions

Focus on 
Engaging 
Emotions



Goals of the Present Work

Do individuals show emotional with their 
culture? (Conc. Repl.)

Is emotional fit linked to better well-being? 
(Conc. Repl.)

Is fit in certain types of emotions more 
beneficial in some cultures than others?



Method: Participants

N = 3097 | Female = 55% |  MAge = 21.45 |  MSES = 6.05 (1-10)

Cairo, Egypt

Ames, USA
Granada, Spain

Chieti, Italy
Crete, 
Greece

Beirut, 
Lebanon

Nicosia (Greek Cyprus) & 
Famagusta (Turkish Cyprus)

Bolu, Turkey

Seoul, 
South Korea

Kyoto, Japan

Canterbury, UK



Implicit Social Orientation 
Questionnaire  (Kitayama & Park, 2007)
Ratings of 12 emotions for 10 situation vignettes 
(‘daily life situations’)

Method: Measures

Situation 1: 
“Positive interaction with friends”

Situation 2: 
“Got ill or injured”

Situation 3: 
“Were overloaded with work”

Situation 4:
“Had a problem with a family 

member”

1 Ashamed
2 Guilty
3 Friendly Feelings
4 Feelings of closeness
5 Frustration
6 Angry
7 Self-esteem
8 Proud
9 Happy

10 Elated
11 Calm
12 Unhappy

Situation-
level 
SWB



Method: Measures

Life Domain Satisfaction (OECD, 2014)

Life Satisfaction Ratings (1-10) across 9 life domains (e.g., health, 
safety, personal relationships, future security, self-achievement)

Emotional Fit 
(in situation)

Emotional Fit 
(across situations)

SWB
(General Positive 

Emotions)

SWB
(Satisfaction With 

Life Domains)

Situation 
Level

Person 
Level
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Results: Calculating Fit
Individual

(Raw Ratings)
Country

(Person-excluded averages)

De Leersnyder, 2017

ICC – Double Entry (McCrae, 2008):
Range 0 to 1 (higher values  = higher 
similarity)



Results: Levels of Emotional Fit



Results: Emotional Fit  Well-being

Situational Level
(General Positive Emotions)

Person Level
(OECD Life Satisfaction) 



Results: Fit in Emotion Groups & Well-being
Situational Level

(General Positive Emotions)
Al significant at p < .05 



Results: Fit in Emotion Groups & Well-being
Person Level

(OECD Life Satisfaction) 

*

*



What have we learned?

 Individuals experience similar emotions as people in 
their cultural environment

Stronger emotional fit is linked to better well-being 
across all cultures under study 

Mediterranean cultures showed a distinct profile of 
emotional fit in which both disengaging and 
engaging emotion fit were linked to better well-
being



Thank you!
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